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Contract and Hospitality
1o Buoy Luxury Furniture

Amid a tough era. furniture and lighting companies are ormaring up for an uncertain 2025. =v SOFIA CELESTE

o by
nisRaberio

MILAN — Design furniture and decor are
performing better than luxury cars and
fine art, but still lagging just the same. 1.5,
President Donald Trump's decision last
week to apply 20 percent tariffs on
imports from Europe served up another
blow to furniture and lighting firms here.

In 2024, the high-quality design
furniture and homeware segment
experienced a modest slowdown within
the global luxury market, with projected
dedines of 2 percent at current exchange
rates and 1 percent at constant rates
compared to 2023, said Claudia D'Arpizio,
senior partner and global head of fashion
and luxury at Bain & Company.

“Despite this short-term dip, the
category remains resilient in a broader
context, showing a strong recovery of 20
to 22 percent versus pre-pandemic levels
in 2019,” she said, adding that the
category is trailing experience-driven
sectors such as gourmet food and fine
dining, luxury cruises, and private jets
and yachts, all of which are seeing
significant year-over-year growth.

“This suggests that while consumers
miay be slightly pulling back on high-end
home investments in the short term, the
long-term appetite for well-crafted,
design-led homeware remains robust,
underscoring its importance asa
foundational pillar of the luxury
landscape,” D*Arpizio added, reflecting on
2025 as major design firms here gear up to
showcase their latest collections at Salone
del Mobile.Milano which kicks off Tuesday
and runs until April 13,

In addition to a spending slowdown
worldwide and a rocky housing market in
Italy, the U.S. and China, Italian firms,
which represent the backbone of the
European design industry, are bracing
themselves for Trump's trade policy. On
March 12, the U.S. placed a 25 percent tariffs
on all imports of steel and aluminum-
related products, including those from the
European Union. On Wednesday, he took it
a step further and hit the EU with a 20
percent tariff on all impaorts.

In a statement on Wednesday, Italian
Prime Minister Giorgia Meloni said she was
still working to prevent a trade war.

“The introduction of tariffs by the United
Stares against the European Union is a
measure that | consider wrong and that does
not benefit any of the parties involved,” the
premier’s office said in a statement.

Dario Rinero, CEO of furniture firm

Haworth Lifestyle group echoed this, “1
honestly think that it’s still open. It's still
under negotiation. He [Trump] finished
the speech saying, in the case of Europe
we still need to see,” Rinero said.

Regarding the wider Itallan furniture
market and Italy as a trade partner, Rinero
thinks that the trade relationship with the
1.5, had been a fair playing field. "In our
case,..talking about reciprocity, we don't
have any duties, any tariffs in Europe for
American furniture.”

ISTAT, Italy's national statistics bureau,
said last month that the country’s reliance
on exports could spell trouble amid the
trade war, despite warm relations berween
right-wing politicians Trump and Meloni

“In recent years, in particular, Italy has
oriented its export flows toward non-EU
markets, especially the United States,” the
report said, adding that 10 percent of all
Italy’s exports were sold to the U.S.
market, most of them machinery,
pharmaceautcial products, cars, trucks
and beverages.

[taly’s trade surplus with the U.S. reached
about 35 billion euros in 2024, ISTAT said.

In 2024, turnover of [taly's wood
furnishing sector slipped 2.9 percent to
51.7 billion euros, dragged down by
domestic sales, which represented more
than 62 percent of the total, Exports fell 2.1
percent and account for 38 percent of all
of Italy’s wood furnishing sales, according
to Federlegno Arredo.

“It's clear that, at the moment, Europe is
definitely in a phase of slowdown, or at
least not growing, with a few rare
exceptions. The United States is a
consolidated, stable market that still has a

positive outlook, where the question mark
about tariffs is an open issue,” said Salone
del Mobile.Milano president Maria Porro.

“Our hope is that the worst-case
scenario is avoided...in which both
economies pay the price,” said Claudio
Feltrin, president of FederlegnoArredo,
the Italian federation of woodworking and
furniture industries.

In 2024, Molteni Group bucked the
trend, expecting to report a rise in revenue
to 520 million eurcs from 470 milllon
euros in 2023, as it opened new stores
worldwide. Molteni Group planned 18
openings total for 2025, including Sao
Paulo; Mumbal; Mexico City; Rivadh;
Sydney; Auckland; Chengdu, and Bangkok.
It opened two stores in Russia - one in
Moscow and one in 5t. Petershurg
= through a retail partner in 2024.

Despite the obstacles, Molteni Group
chief executive officer Marco Piscitelli said
that resilience is key. “As we all do, 1 hope
the [Ukraine] war ends, not just from an
economic point of view but for the view on
war itself Just like [ hope that American
duties are a temporary hurdle and that
they don’t affect all the work that has been
done [to grow] in our second market, that
is the United States,” he said.

Boffi|DePadova CEO and president
Roberto Gavazzi, who just cut the ribbon
on the firm's New York City flagship, said it
hooks one third of its sales in the U.5.
market. Earlier this year, he told WwD
that, while tariffs are an inconvenience, he
thinks his peers are well poised to weather
the storm. “I think that the slightly higher
end of the market will have an easier time
defending itself from duties,” he said.

2025 Outlook

Poltrona Frau's CEO Nicola Coropulis said
the Tolentino-based firm also plans to
open 18 stores in 2025, Bangkok and Kuala
Lumpur opened in January, 5ao Paulo in
February and other cities are on the
horizon like Sydney and San Francisco,
with three new openings in India.

Coropulis said sales dipped slightly by a
few single digits in 2024 following 2023,
which was its best year ever. Looking
ahead ta 2025, January and February
showed robust order intake especially of
its contract business,

“What was really very dynamic was the
contract business, and our custom
interiors business unit with lots of
prestigious projects,” he said.

Analysts at TD Cowen said thar 2025
began slowly due to macroeconomic
uncertainty, adverse weather, and
declining consumer confidence, despite
some positive indicators like increased tax
refunds and lower mortgage rates,

Orbital Design Collective CEO Alexander
Zschokke said 2025 performance was
promising despite uncertainty. The group,
which was acquired by the Alpha private
equity fund in 2018, is home to upscale
Italian furnishings brands Calligaris, and
Ditre Italia and lighting brand Luceplan, in
addition to newerv brands like Connubia
and Fatboy. Fatboy, for example, which
was acquired in 2021, was founded in 2002
in the Netherlands and was known for its
signature oversize bean bag designed by
Finnish interior architect Jukka Setala.

“Geopolitical uncertainties and the
lingering fear of a recession have
dampened consumer confidence in
purchasing durable goods and investing in
their homes. Nevertheless, we've noticed a
growing interest in the sector from
emerging markets, which offers optimism
for the future,” Zschokke said.

[yArpizio is confident in the sector’s
resilience overall, pegging growthat 5to 7
percent between 2024 and 2030, reaching
a market value of 65 billion to 75 billion
euros by 2030, boosted by firms' strong
focus on experientiality, which is fueling
the expansion of luxury projects, along
with rising investments in high-end design
that are helping to raise consumer
awareness and expectations.

“Additionally, the growing brandization of
Iuxury design is enhancing differentiation and
brand value, while expansion into under-
penetrated regions such as Asia Pacific, the
Middle East, and the U.S. is accelerating
market growth. These developments are
underpinned by enduring structural trends,
pointing to a sustained transformation of
the luxury landscape,” she said.

Contract, Hospitality

Are key to Growth

Luxury European design firms are primed
for growth in places like Rivadh, where
contract business is on the rise as its
hospitality industry booms. Molteni&C,
BoffilDePadova and Giorgetti will all open
later this year. Fendi Casa opened there in
October, while Roche Bobois, a French
family business, was a pioneer in the
region, opening in 2007, and it now has
stores in both Jeddah and Rivadh.

Owverall, hospitality and contract
business is booming worldwide, after
being dormant throughout the entirety of
the COVID-19 pandemic.

For Giorgetti, which said its revenues
were stable in 2024 versus 2025, its
hospitality and contract businesses are
also expected to be main drivers in 2025.

“Contract at the moment is performing
very well. We see significant growth in the
hospitality world combined with the good
performance of some historic customers in
the retail world. 1 expect single digit
growth in the Giorgetti B2C world for 2025
and T expect a slightly more marked
growth for the B2B world.”



24

AFRIL T, 2025

WWD SALONE DEL MOBILE PREVIEW

Poitrona Frou 2025
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designed by digital
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Poltrona Frau Infuses Digital
ArtInto Luxury rFurniture

The historic Italian furniture-maker becomes the first big firm to turn a digitally designed
art collection into physical pieces with Six N. Five. By soRA CELESTE

MILAN — Famous for old-school designs
like Gio Ponti’s famous Dezza chair and
Renzo Frau's classic Chesterfield, Poltrona
Frau has become the first major furniture
company to turn digital art into
commercial ready pieces for the home.

The historic Italian design furniture
brand told WWD it has made two lamps
with Ezequiel Pini, the Argentinian artist
who goes by the stage name Six N. Five.

For design week here that kicks off
Monday, Tolentino-based Poltrona Frau
will introduce designs created with 3D
technology, derived from dreamlike worlds
made with Pini’s modern aesthetic.

Six N. Five's digital art was transformed
into physical pieces, including two lighting
fixtures, with Poltrona Frau guiding the
engineering process. The Moonbeam
Lamp inspired by solar eclipses is a piece
that transitions from warm to cold light
and is embellished with either Pelle Frau
leather or brass elements overlapping a
pearl-white satin glass to create a crescent-
moon pear] white satin glass. The Foliage
Lamp is a tree-shaped sculpture with brass
leaves upholstered in Pelle Frau leather,
providing calming, ambient lighting, The
Memoria Rug was also designed by Six N.
Five and crafted with a pattern that
illustrates the sun reflecting on water.

Chief executive officer Nicola Coropulis
said the firm has been committed to
forming new collaborations and
developing a design-forward vision. In
2024, the firm joined forces with 1LK.-
based interiors and fashion designer Faye
Toogood for the Squash collection and
Draga & Aurel for the ultra plush Parka
sofa for Poltrona Frau,

Coropulis said the 2022 collaboration
with another Argentinian Spanish was a
precursor into the digital art world. At the
time, the company asked visual artist
Felipe Pantone to reinterpret its signature
Archibald armchair in a limited-edition
drop of 110 pieces. Originally designed by

Jean-Marie Massaud in 2009, for the
occasion, the minimal frame of the
furniture was jazzed up with an eccentric,
pixelated graphic in vibrant colors splashed
on the new Pelle Frau Impact Less leather.

Pini, who is a regular in the NFT world,
is known for his award-winning worldly
renderings of objets, spaces and homes.
An early adopter of blockchain technology,
his studio has worked in advertising,
editorial and on video commissions.

A big test was how Pini Interacted with
the Tolentino factory in Le Marche, ltaly.
“For the task of designing a product for
Poltrona Frau that person has to physically
visit our place in Tolentino because you
have to really breathe the air there and
perceive the spirit,” Coropulis said,
explaining that some designers perceive
the factory as an “old, dusty princess.”
Once they arrive, they are able to see the
inmovation, research, and its role in
creating interiors for luxury cars. "Poltrona
Fraw’s true spirit lies in the dedication of its
people, who bring its vision to life daily.”

Pini, who set out to capture the magic of
the eclipse, said that the manufacturing
team helped him make his dreamlike
creations concrete and durable.

“One of the biggest challenges was
balancing my personal style, at times
surreal, with the reality that these pieces
had to appeal to a wider audience. I'm
used to working in a digital world without
limitations, but this time I had to take into
account aspects such as manufacturability,
durability and comfort,” he told WWD.

The company, which was founded in
Turin, [taly, in 1912 said it is focused on
diversifying into new product categories
like wardrobes and closets to offer a more
comprehensive brand experience. Lighting
remains a small but growing segment,
accounting for around 5 percent of the
compary's business. About one third of its
business is generated from the transport
industry.

Over the past century, Poltrona Frau has
created luxe interiors for the best auto

names in the business: Ferrari,
Lamborghini, McLaren and Jaguar Land
Rover among them. With its first foreign
acquisition, it bought a majority stake in
the 1U.K.’s KJ Ryan Ltd., a leader in the
bespoke luxury car business.

Pini Isn't the first digital artist to make a
splash into the designer world. Fellow
Argentinian Andrés Reisinger, who is
famous for works like “Pollen™ and “The
Shipping,” saw his Hortensia armchair

Moonbeam designed by
Six M. Five for Poltrona Fraow

Six N Five's Foliage lomp
for Poftrona Frau.

become an actual piece
of furniture in 2019, a
feat that few digital
designers have achieved.
In addition, PPollen
evolved into the
Pollination of Hortensia
carpets for Dutch
lifestyle brand Moool,
launched during Milan
Design Week 2023.

With a firm focus on
the future of transport,
Coropulis stressed the
importance of embracing
technology rather than
fearing it. “Artificial
intelligence, for example,
can really help creativity.
| am not saying that it
can replace human activity but it can be
huge help. This is one of the key strategic
issues we have to tackle,” he said.

Elsewhere, Poltrona Frau will celebrate
a series of new editions like the Blisscape,
a new sofa designed by Ludovica
Serafini*Roberto Palomba, as well as the
60th anniversary of Gio Ponti's Dezza
armchair. [t will also introduce the Dress
Cove Night System created by Buenos
Aires-born designer Dante Bonucelli,
enhancing the brand’s complete home
offerings.



